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The Search Model Toward The World of The New Order

and The Target of The Public Relations Theories:
A Study on The Macro Public Relations Theories.

Masahiro SUGAHARA Akira ISHIBASHI Tatsuo TSUKIJI
(Protovision, Inc.) (Kokusai CCOKorlyu Kenkyusyo) (Ryukoku University)

Social security system reforms are being advanced towards 2025, when the baby-boomer
generation becomes over 75 years. In the 20th century, which was called "the century of
the The aim of our research is to study the feasibility of the macro public relations theories.
The macro theories depend the civil and societal communications. The search model toward
the world of the new order are expressed by the public relations model under the adaptive
change of the turbulent environment. The three modules of the public relations model are
the upper reputation management, the middle strategic engagement, the lower integrated
communication. In conclusion, the macro public relations theories consist of the deep learning
about the multi layering of the public relations, especially the layering of the lower concept,
the middle concept and the upper concept

Keyword : societal communication, adaptive public relations,

multi-layering of public relations
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